Strategies to Compete II Building Brands of Value
This week we will consider the Under Armour case.  Under Armour is a well-known athletic apparel brand with strong Maryland roots.  Respond to all four points in your discussion of this case, citing sources from this week’s readings to support your views.
· What are the points of parity for the Under Armour brand? 
· What are the points of difference? 
· How has Under Armour positioned this brand? 
· How does this approach build value in the brand? 
 
Now going beyond the case study, choose one of the following to complete your discussion.
· Is Under Armour a valuable brand?  How can you tell?  Do you have any concerns for this brand?  Cite evidence and sources for your concerns.
· Does Under Armour have loyal customers?  Do Under Armour customers “love” the brand?  How can you tell?  Cite evidence and sources for your view.
· Is Under Armour a digitally savvy brand?  How can you tell?  Cite evidence and sources for your view.
· Since the time of the Under Armour case has the brand experienced any challenges? Cite credible sources to support your views.
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